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introduction to the company and how to join



Eten
Hong Kong

details page 6 of 21

interactive corporate identity guidlines for the logo and product
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Hong Kong
7E 00 IGE
—TEN Bilingual Signature
The bilingual signature places the Chinese
name to the right of the English name
horizontal, or below the English name for
vertical,
The size and spacings are very important
in order to achieve the correct balance
between Chinese and English. The I
bilingual signature should not be used ‘ ._,4" o
regularly. The English signature remains — mgﬁgﬁ
the primary identity for Eten.
Move your mouse over each image for
exact information.
2.3x%
4x ~
0. 4x
. ' ﬁj Ea X
_ 0.8x English and Chinese together
‘ 1.3 Vertical format ‘ ’
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interactive corporate identity guidlines for the logo and product
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Creating a consistent and powerful brand
image for Eten is very important. This
enhances the images of Eten in the
marketplace and shows the company as a
leading edge forward thinking organisation.

This guide includes a comprehensive
system application manual in Acrobat PDF
format. This manual includes detailed
informaion for stationery, promotion items
and signage. Acrobat PDF format allows
you to print high quality pages for
distribution to suppliers and printers, or the
PDF file can be sent by e-mail for easy
distribution,

PC Users: click the button at right to launch
the system application manual.

Mac Users: exit this interactive guide, then

locate the file "system_gten.pdf” in the “Mac’
folder. Double click to open.
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The Info Touch wordmark acts
as a brand identifier for the
Info Touch product range.

The primary wordmark is the
standard Bilingual wordmark,
but an English only and a
special Chinese version are
also used.

Click the right arrow to continue
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interactive portfolio presentation for a design trade show
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Time

Signature & Logotype

TIMEdalCom

The ‘signature’ is this

combination of logo and Horizontal Signature
l:{:lmFI:II'I;' M mgﬂ:llﬂf

You can use either a

horizonal signaure

{with the name o the

right of the loge) or a

wertical signature (with

the name below the
loga). Drivislons

Wertcal 5|gn.a1:urt

Click on the links at right

o see eamples of each

Move your mouse over

each examphe o e

exact progartion and -

spacing information TIMEd tC

When applying the i I ] o om
signature, abways follow
the proportion and
spacing shown here

arx 03X

Click on Divislons or
Brands to see further
examples
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Corporate Colours

TIMEdotCom IALUrE : Lol | Ty Using the ldenticy

The corporate Colours
of blue, red and grey help
bulbd serength and
recogmTion, and are an
impartant part of the
identity. Whenever ) ) Black & Whire
possible, the full calour
signature should be wsed.
If thag is mor possible, a
single colour signature is
prowided, using black and
grey (or a tint of black),
The logo can also be
reversed out or placed
an dark backgrounds as

required. @ @

Click on the Enks at right
3 TIMEdotCom TIME ot Corn
o see examples of each

Mowe YOUr mouse over
the eamples o view
information on colour in
Pantone, 4C process and
wieh specifcations.

Full Cedaur

Reversed

TiIMEdotCorm TIMEdiohCom

Full Colour Reversed

details
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TIMEdalCom

Maore informamon on
applying and using the
TIME dorCom identiy:

Click an Misuses oo see
exarmples of how not to
change, disvort or dilute
the logo and signature.

Click on Staging to see
how o provide adequace
clear space around the
signatiere in advertising
and brochure
applcations.

Click en Secondary
Graphic to see how to
use 3 cureed graphic to
enhance the brand.

Click on Slogan to see
e v apply company
shogans with the
SEENATENE

Using the ldentity

Using the Identity

Secondary Graphic: Top

Slogan

Ganeral Applecation

Division Application

In prine and promationl materal a curved secondary praphic i wed o
salate and enhance the signature here, The grey areas represent the artwork
ar image area, and the whice area is reserved for the TIME dotCom brand

Click here to see secondary graphic implimented at the bottom of the page

Time
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TIMEdalCom

Tha inside of a rypical
TIME doeCom Image
Seore, Mowve your mouse
over the picture to
highdight and wiew
information on different
ANEas

Retaill Overview

Store layouts

Retail Overview

Time
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TIMEdotCom Retail Overview Store layouts

This is the floorplan of a

typical 1500 sq. fe. store Store Layouts
Mawe your mouse over

the Roorplan to highlight

and view informadon on

different areas.

Store Layouts

Customer Service Area:
Service enquiry counters
lecared here, Mote sofy
bench in waiting area, plus
widheo wall. Thas area can also
be used for special events

and promaotions.

Time
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TIMEdalCom

Deasigned and Creaved by

| GDROUP
s YT

Flash Producer

f K|R.i~::

Made With Macromedia Flash 4
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